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Spatial Characteristics of Cultural and Creative Industry Agglomerations and
the Planning Guidance: Analysis Based on Enterprise Location in the Shang-
hai Central City

LUAN Feng, HE Ying, ZHANG Yin

Abstract: Based on the second and third economic census data and both quantita-
tive and qualitative methods, this paper analyzes the spatial characteristics of cultur-
al and creative industry agglomerations from the perspective of enterprise location in
the Shanghai central city. At the overall spatial level, mononuclear agglomeration is
accompanied by gradual decline in the degree of clustering. Three layers of spatial
agglomeration and stratified and scattered multi-agglomeration points can be identi-
fied. At the micro spatial scale, firms cluster in old urban areas while small and mi-
cro enterprises exhibit stratified and balanced distribution in the old urban areas and
linear distribution in commercial blocks. At the sectoral level, three major types of
industries can be identified based on the degree and form of clustering and another
four major types can be distinguished based on differences in convergence patterns
at the block scale. The paper summarizes three important location factors, namely,
the significant agglomeration area within 500 meters of high-level public centers,
large-capacity public transport zones, and universities and other intellectual institu-
tions. Several guiding strategies are put forward including: 1) to support small and
micro enterprises and build multi-level spatial platform at the overall level; 2) to im-
plement inclusive policy and strengthen the guidance on demonstration and experi-
mental projects in the old urban areas on the district level; 3) to optimize the lay-
out of creative parks according to important location factors in the fringe areas and
4) to pay attention to industry-specific agglomeration locations and to strengthen the
differential guiding strategy of multi-scale convergence of diverse industrial types.
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Fig.1 The distribution of cultural and creative enterprises in the Shanghai central city
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Tab.1 The degree of clustering of cultural and creative industry in the Shanghai central city

o EIN ERENT SRR
- —z¥ | =ar | —z¥ =5k | —g¥ | =z¥

FHHL R (km?) 114.34 314.41 663.7
FEAR HE (A4) 32511 34799 46 057 51365 54984 63 190
FEA RO 25 B (A4 /km?) 284 304 146 163 83 95
PRI f 30 S (m) 7.62 8.22 10.81 11.36 14.50 15.19
TP 35 Fre 0T HE S (m) 35.01 33.67 46.08 43.60 58.77 55.18
I ITAR R4 (NNT) 0.22 0.24 0.23 0.26 0.25 0.28
VAL -269.90 | -269.74 -314.21 -320.65 -337.91 -348.51
PIHREVEAKT) <1% <1% <1% <1% <1% <1%

B ERR ., KT Efo= ZEHIEGISTF &%

V14 B T 8 45 S DA T~ 24 LM e 30 B
ML), AriL, =g ERERIES
SR AEEON B ER, S E
A B g 31

22 “ZREBH BRER” HOEE
BRES

AR PR T A RT3,
IR IXITTE R T 3 A A 2 R SRR IX
s, ATRUMRHE UL, A, RIS
TR 22 P TAR R G &R, Xl
DRIX XA X = AR T

WRICIRT, B EAT FAR LS A
BEARIR AL RAERFAE, I HAE R
DR TSR TR STk 2247, {HAE
KU SELAZER . =28
B N T T SR R 25 HLAE TR A

2 HOERAXUUEREW=ABRRIASRESHE (£A

FERCAR BTSSRI N, EOM
TR Y 1.5km, EIKE =4
ik S A 5 A ol B 25 A 3 T S X
£E,

H DX, AR A AR TR A X 1
LA TR/ 1—Skm?, A4 FH R
DL PR 38 DX 7= M el X R, e 43 X
KA B2 A R R,
LR ST TR 8 A RN X Ak
ZRWRARIRAT 124, (HE 0 5 iR
PSR IX Y 3.8% AT, R
PR A1 oMb B8 i L U] 43 1) Ry 17% 1 22%
AR, =Rk R % R
B, (AR IR X U A X A A
A, PR A A R TR T 1/3
ifio

My BT, BT ), 3k

- RE J
SXQEE NI
PINEE SIS

~
o
-

—#zE,

FUHHE . B IE, =2 S
PEPEA . IR R AL AR R R
W2k, LA TR 2 IR LR A R
RT3 H BT 3T A 4 SR AN X
.o X —HBES, 15 =%
RBHGL X, M Wm0
B . HEAMEARRE RIS R,
X2 4 B A DX ek ) 2 T JE R A, R
B WIR 2 WA 2 A ST I SR R AN,
X3, (A4 FAAE2ER, 8%
BV T A S it DX B SR A DX a3 =
P2 BT S v ) A B2 R A S [ A
Ml BRI A AR TR B GS X AL TR
RPN IR AR e, (A
L0 F AT IR B R T, RS
B AT R R R X, S —
I B A7y [l 65 T 5 DX KA 7 I i g
BERHEW) & o

BIXJZT, A4 A B BN X I8 T
i K 8hm* e 4, #e/IMY 0.3hm* 2 47,
KB Y F— AT, 4 mA
66 M X Z T AR R X gk, — 483
BFBUDAR 3 R 1354, ARER A Ak B
9% FFZE17%, (i 36.8hm* T+
F42.3hm?, FW =L MR B X5,
) TR AR R B R B Al 8 B I e,
T2 o b R A S A LR R A
MO 0.56hm* T % 0.31hm?, 5iX—
A AR 2 R S R

BAZZLE)

Fig.2 Three—level hot spots of cultural and creative enterprises in the Shanghai central city
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Tab.2  The nearest neighbor index of cultural and creative enterprises of different sizes in the Shanghai central city
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Fig.3 The hot spots of cultural and creative enterprises of different sizes in the Shanghai central city
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